
WELCOME TO WEEK 4 
Creative advertising



hello



House rules





What even is BSOT?



Brutal Simplicity of

Thought



Brutally Simple 
strategic 
development





Client Goal: Target Audience: Reasons to believe:





Client Goal: Target Audience: Reasons to believe:



Time for insights



What is an insight?





Quick Activity: 
insight vs observation





Insights make creative 
work more believable



🔍

Company
Insights?

Competitor
Insights?

Consumer
Insights?

Cultural
Insights?



“Three box” as a filter





Three box 
Proposition
Creative brief

✔️
✔️
✔️



Brutally Simple 
creative 
development





Is it Distinctive?

Will people give a S**T?

Does is make us slightly nervous?



Some more Tips for 
creative development





















Quick Activity: 
Which creative is better?
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A brutally simple 
task for you

*Results from*
last week*
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1. Pick a brand 2. Find some numbers 3. Make it memorable



The average serving size of peanut butter 
is about 32g give or take. Let's use 33g
Per 100g of Whole Earth peanut butter 

there is 25.6g of protein. Meaning there is 
8.5g protein per serving.

The average protein daily intake 
(according to British Heart Foundation) 
for a man is 55g, and 45g for a woman. 
So let's sit in the middle at rough 50g

This means roughly per serving you could 
get 17% of your daily protein per serving 

WEEK 2 TASK: DATA & INSIGHT 
1. Pick a brand 2. Find some numbers 3. Make it memorable



A trip with Lime uses 75% less carbon than a 
comparable car trip.

Worldwide, one in every 4 Lime trips replaces a 
car trip.

Since 2013, Lime riders have taken 300 million 
trips, replaced 75 million car trips and 

prevented an estimated 30,000 metric tons of 
CO2 emissions.

Lime provide electric bikes and scooters in 
more than 200 cities in nearly 30 countries on 

five continents.
57.4% of Lime riders surveyed had not ridden a 

bike in the last month, and 26.6% of them 
hadn’t ridden one at all in the last year.
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WEEK 2 TASK: DATA & INSIGHT 
1. Pick a brand 2. Find some numbers 3. Make it memorable



A brutally simple 
task for you







Client Goal: Target Audience: Reasons to believe:







Q&A
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